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FOOD SYSTEMS ARE THE #1 THREAT TO NATURE
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NATURE’S RECOVERY DEPENDS ON FOOD SYSTEM TRANSFORMATION
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A FOOD SYSTEMS APPROACH
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PALM OIL: GLOBAL PRODUCTION (@
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Figure 1: Overview of historic and estimated future demand for palm oil (Source: USDA, 2019)



THE WORLD’S MOST POPULAR VEGETABLE OIL
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WWEF - GLOBAL PALM OIL VISION (@
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WHY BOYCOTT IS NOT A SOLUTION
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";‘ RATHER THAN AVOIDING PALM OIL,
o L4 EFFORTS SHOULD FOCUS ON MAKING THE INDUSTRY SUSTAINABLE.
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REPLACING PALM OIL COULD IMPACT
SUSTAINABILITY EFFORTS, LOCAL COMMUNITIES AND NATURE
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WHAT IS THE PALM OIL BUYERS SCORECARD? (@

e Assessment of actions taken within and beyond a company's supply [ G ’ E
chain to support sustainable palm oil :

e First POBS released in 2009, other editions in 2011, 2013, 2016,
2020 and last year in 2021

e From 59 companies (2009) to 227 companies with headquarters in
Europe, North America, Asia, Africa and Australia

\WWE Palm Oil Buyers' Scorecard 2009
= = =g Eej

PALM OIL B
SCORECARD

MEASURING THE PROGRESS OF PALM OIL BUYERS
AS WE KICK OFF A DECADE OF ACTION FOR NATURE

2021 EDITION: REPORT

PALM OIL BUYERS
SCORECARD

Palm Oil Buyers Scorecard
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202 1 PALM companies assessed
companies assesse companies assessed s
UIL BUYERS Zg in Ngrth America ‘ 134 in Europe 35 in the UK (6 new;

. Belgium, Denmark, Finland, France, 24 respondents; 11
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POBS 2021 - EUROPEAN REGION ANALYSIS (@
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POBS 2021 - EUROPEAN REGION ANALYSIS (@
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POBS 2021 - EUROPEAN REGION ANALYSIS
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Belgium 438173.945 63.26% Netherlands 614741.565 83.50%
Denmark 170851.874 100.00% Poland 2506 36.27%
Finland 10295 99.88% Portugal 18843 84.60%
France 337530.78 70.63% Sweden 1267493 39.54%
Germany 881783.84 75.70% Switzerland 665962 59.01%
Ireland 11929 100.00% Turkey 307497.68 21.94%
Italy 495608 58.84% United Kingdom 1317353.03 81.57%

*Volumes here are only representative of companies who were assessed during POBS 2021
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POBS 2021 - EUROPEAN REGION ANALYSIS

EUROPE - NORTH AMERICA EUROPE - NORTH AMERICA
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As much as 30% of the palm oil 4% CalEREaar EHrepEmay

' - North American respondents
volumes reported by European 57%

) are members of sustainability
and North American
platforms, only 44% are making
respondents is still not RSPO-
investments in palm oil
certified — a disappointing
producing landscapes.
30 finding considering that they
Collective action for industry-
are headquartered in mature
wide transformation should be

sustainability markets.
accelerated.
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RECOMMENDATIONS

OWN SUPPLY CHAIN
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Commitments for deforestation, Ambitious time-bound commitment Purchase from suppliers that have Establish robust monitoring and
conversion and human rights to source 100% RSPO CSPO/ POIG deforestation, conversion and human verification systems
issues rights policy

BEYOND SUPPLY CHAIN

Collaborate with stakeholders to Support policy action in producer and Participate in action-oriented initiatives
implement sustainable land use consumer countries for sustainable and advocacy.
practices palm oil

Invest in on-the-ground projects in
palm oil production landscapes



RECOMMENDATIONS ks

TRANSPARENCY & TRACEABILITY
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Require suppliers to have Monitor and manage environmental Use standardised, accepted, and Publicly report progress at least
traceability to the plantation level and and social risks technically sound reporting systems annually using these system
to FFB (GRI, AFI)

NATIONAL AND LOCAL GOVERNMENTS

i

Strengthen and enforce laws and Promote and adopt landscape and Support and incentivize palm oil Collaborate to promote increased

policies that prohibit deforestation, jurisdictional approaches producers, including smallholders, to transparency across the palm oil

ecosystem conversion and human adopt more responsible production sector (concessions and requiring
practices companies to publish traceability data)

rights abuses
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Working to sustain the natural
world for the benefit of people
and wildlife.
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